
 

 

HOPON BRAND  
 
Brand 
The HopOn/Embarquez logo was designed to be used universally in the promotion of all associated 
programming at the national, provincial and regional levels. It should be used by all 
Provincial/Territorial Associations as the sole logo representing HopOn/Embarquez Canada program 
and should not be altered in any way. 
 
The logo 

 
 
 
 

 

 
 
 

 

Colour Logo Negative Logo 
 
HopOn/Embarquez is presented as a national program in both official languages. As such, the brand 
must be presented in both official languages at all times, regardless of language of program delivery. 
Guidelines regarding proper and improper use of HopOn/Embarquez Canada branding are noted 
below. 
 
Logos used in physical assets such as banners, tshirts or posters should be sent to designers as 
vector files (ex. “.eps” file extension), available by request from Cycling Canada. Logos for use on 
digital assets such as website or social media should be either .jpg or .png file extensions. 
  



 

 

BRAND USAGE REQUIREMENTS 
 
Brand Usage 
This guide is a reference for graphic designers working with materials associated with Cycling 
Canada’s HopOn program. It outlines a set of rules to manage a uniform appearance of the HopOn 
indentity throughout all media. 
 
Official Logo 
This is the official logo of the HopOn program. 
It is to be used prominently in all materials pertaining to the program. It is available in three 

versions:  

• Bilingual 

• English only  

• French-only 

The choice of logo use should depend on the language which the materials are being produced. 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 

 

 
 
Colours 
The HopOn logo should always be one single colour – black, white, or the official Cycling Canada red.  
 
Here are some examples of the logo in different colour applications. 
 

OFFICIAL CYCLING CANADA RED  
PANTONE 186C RGB: R225 G40 B41  
CMYK: C2 M94 Y85 K0 HEX: #e12829 
 

 
  



 

 

 

Safe Space 
 
EXCLUSION AREA 

The logo must be reproduced with a clear area around it, which is free from other graphic elements. 
The width of the bicycle is the guide to the exclusion zone. 

 
 
MININUM SIZE 

The minimum size of the logo should be no less then 100pz (web) or 100pt (print) WIDE. 
 
 

 
 
  



 

 

 
Improper Use 
The HopOn Canada logo should not be altered in any way. This includes, but is not limited to, 
alterations such as logo proportions, change in colour, artistic effects, text/graphic overlay (direct 
incorporation of other logos), removal of elements or change in font. See below some examples of 
improper use: 
 

 



 

 

Usage with federation logos 
The HopOn Canada logo may be used alongside the provincial federation logo, but must respect 
the safe zone outlined above. The HopOn Canada logo may be re-sized, but logo proportions may 
not be changed (i.e. it may not be stretched). Federation logos may not be incorporated directly 
into the HopOn Canada logo in any way. 
 

 
 

  
Not Acceptable 

Logo overlap 
Not Acceptable 
Logo integration 
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Acceptable Acceptable 


